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TIMETABLE
Day One 21st April

Digital Onboarding and Industry Client Onboarding &Technology

Automating the journey –
Digital portals to regulatory reporting 9:15-9:35Keynote

1

Keynote
2

Keynote
3

Keynote
4

Keynote
5

Opening Remarks 9: -9:00 15

Beyond Technology- A Practical Approach
to Perpetual KYC 9:50-10:20

Aligning your digital strategy to
meet evolving consumer expectations 10:50-11:20

Why Digital Transformations Fail 11:35-12:05

Buy Now Pay Later 12:20-12:40

MORNING COFFEE BREAK 10:35-10:50

LUNCH 12:50-1:50

Understanding customer behaviour in the world
of digital onboarding and customer experience 1:50-2:10Keynote

6

2:25-2:45Keynote
7

3 4 1:15- : 5Panel
Discussion

COFFEE 3:00-3:15

Closing remarks 4:15-4:30

Cocktail eceptionR  4:30 - 5:30 

Future of Digital Onboarding and Customer
Experience in 2022 and Beyond :

Trends that we can’t afford to miss

Compliance Analytics in the age of digitisation
Q & A

9:35-9:45

Q & A
10:20-10:30

Q & A
11:20-11:30

Q & A
12:05-12:15

Q & A
12:40-12:50

Q & A
2:10-2:20

Q & A
2:45-2:55

Q & A
4:15-4:25



TIMETABLE
Day Two 22nd April

Intelligent Customer Experience

9:15-9:35Keynote
8

Keynote
9

Keynote
10

Keynote
11

Keynote
12

Opening Remarks 9: -9:00 15

The power of trust: The new financial
Frontier of Biometric Identity 9:50-10:20

Simplify the complexities of digitalisation 10:45-11:05

Preventing Compliance & AML Risks
in Customer Onboarding 11:20-11:40

How to orchestrate secure omnichannel
customer interactions 11:55-12:25

MORNING COFFEE BREAK 10:30-10:45

LUNCH 12:40-1:40

Risk Analytics -
Technology Led Transformation 1:40-2:00Keynote

13

Future of Digital Onboarding and Customer
Experience in 2022 and Beyond :

Trends that we can’t afford to miss
2 3 3 3: 5- : 5Panel

Discussion

COFFEE 2:15-2:30

Closing remarks 3:50-4:00

Intelligent Customer Experience 
- Personalisation

Q & A
9:35-9:45

Q & A
10:20-10:30

Q & A
11:05-11:15

Q & A
11:40-11:50

Q & A
12:25-12:35

Q & A
2:00-2:10

Q & A
3:35-3:45



Day 1 21st April

Digital Onboarding and Industry

9:  - :     Q & A35 9 45 10 20 30:  - 10:     Q & A 11 20 1 30:  - 1 :     Q & A

10:  - 1 :  Coffee Break35 0 509:00 - 9:15  Opening Remarks

Automating the journey –
Digital portals to regulatory reporting

9:15 - 9:    Keynote Session 135

Aligning your digital strategy to meet
evolving consumer expectations

Adrian Hextall
Director, Business tax
Smith & Williamson

Cengiz Kiamil
VP of Strategy

Fenergo

Joey Moore
Senior Product Director

Optimizely

Beyond Technology- A Practical Approach
to Perpetual KYC

9:  - :    Keynote Session 50 10 20 2

10 50 11 20 3:  - :    Keynote Session 

Mo Salim
Associate Director

Smith & Williamson



Day 1 21st April

Digital Onboarding and Industry

12 05 12 15:  - :     Q & A 12 40 2 50:  - 1 :     Q & A

12:50 - 1:50 Lunch
Why Digital Transformations Fail

11:35-12:05   Keynote Session 4

Harun Atalay, Chas Scarantino
Sr. Product Overlay Manager,
Sr. Product Overlay Manager

Pendo.io

Juspal Manic
Senior Vice President, Client Consulting

TSYS

Buy Now Pay Later

12:20-12:40   Keynote Session 5



Day 1 21st April

Client Onboarding &Technology

2 10 2 20:  - :     Q & A

2 45:  - 2:55    Q & A

4: -4:  Closing Remarks 25 40

3 00 3 15:  - :  Coffee Break

Understanding customer behaviour in
the world of digital onboarding

and customer experience

1:50 - 2:10 6   Keynote Session 

Suresh Sankaran
Head of Model Risk Governance

Metro Bank (UK)

2:25 - 2:45  Keynote Session 7

4:40-5:40 Cocktail Reception

End of Day 1

Compliance Analytics in the age
of digitisation

Swagatam Sen
Senior Vice President Research and

Development, Compliance Analytics

HSBC

3:15 - 4:15   Panel Discussion

Mo Salim Associate Director Smith & Williamson

Cengiz Kiamil VP of Strategy Fenergo

Joey Moore Senior Product Director Optimizely

Harun Atalay
Chas Scarantino

Sr. Product Overlay Manager
Sr. Product Overlay Manager

Pendo.io

Juspal Manic Senior Vice President,
Client Consulting

TSYS

Suresh Sankaran Head of Model
Risk Governance

Metro Bank (UK)

Swagatam Sen Senior Vice President Research and
Development, Compliance Analytics

HSBC

4 15 4 25:  - :     Q & A



Day 2 2  April2nd

9:  - :     Q & A35 9 45 10 20 30:  - 10:     Q & A 11 05 1 15:  - 1 :     Q & A

10:  - 1 :  Coffee Break30 0 459:00 - 9:15  Opening Remarks

9:15 - 9:    Keynote Session 35 8

Simplify the complexities
of digitalisation

Greg Crosby
Senior Account Executive

Incode

George Amanatiadis
VP Banking & Finance - Sales & Success

Scrive AB

The power of trust: The new financial
Frontier of Biometric Identity

9:  - :    Keynote Session 50 10 20 9

10 45 11 05 10:  - :    Keynote Session 

Intelligent Customer Experience

Chirodip Basu Roy
Head of Marketing
Ahil united bank

Intelligent Customer Experience
- Personalisation



11:40 - 11:50    Q & A 12:25 - 12:35    Q & A

12: 0 - 1: 0 Lunch4 4
Preventing Compliance & AML
Risks in Customer Onboarding

11:20-11:40   Keynote Session 11

M. Kemal Sahin
Chief Compliance Officer & NED

Global Kapital Group

Alex Cambell
Director, Regional Sales

IMI Mobile

How to orchestrate secure
omnichannel customer interactions

11:55-12:25   Keynote Session 12

Day 2 2  April2nd

Intelligent Customer Experience



2:00 - 2:10    Q & A

3 50 4 00: - :  Closing Remarks 

2 15 2 30:  - :  Coffee Break
Risk Analytics -

Technology Led Transformation

1:40 - 2:00  Keynote Session 13

Shrey Tiwari
Vice President - Risk Analytics,

Rates Technology

JP Morgan

2 3 3 35: 5- :    Panel Discussion

End of Day 2

Day 2 2  April2nd

3 3 3 45: 5- :     Q & A

Chirodip Basu Roy Head of Marketing Ahil united bank

Greg Crosby Senior Account Executive George Amanatiadis

George Amanatiadis VP Banking & Finance
- Sales & Success

Scrive AB

M. Kemal Sahin Chief Compliance Officer & NED Global Kapital Group

Alex Cambell

Shrey Tiwari

Director, Regional Sales

Vice President
 - Risk Analytics, Rates Technology

IMI Mobile

JP Morgan


